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Trend Landscape
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Trend Landscape 02. Uprising Value Driver
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Trend Landscape 02. Uprising Value Driver
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Trend Landscape 02. Uprising Value Driver
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Trend Landscape 02. Uprising Value Driver
Wellness Guard
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Trend Landscape
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02. Uprising Value Driver
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Trend Landscape
Consumption Paradox

02. Uprising Value Driver
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Trend Landscape 02. Uprising Value Driver

Impact on Society/Planet

Actionable Zero-Waste: Q40| Ofl SH= AlX

Me2f|7|1§ E0|BA Z7Yok= DIY 7 EHE 2Ty

2HE0]| Chot 24 37t MO = Q10| YF AMO = O[O0
(B2) DEL} O|F IOl HUISAIZH 147% B71, CHE0) A M2t42 57t

Zero

Waste

O|0FZ] 14.

e - 'ﬂ
~ ‘ . dm—

%\Qz\‘ 2 B ed
A 500mI =+ 16712 7HYSHAE BHEE A D EA ASIHHT| AR A L= 7|27 Kit 217]

2 ‘Z.Ih-pb 2k ‘gHeyale) LRE /1Y NIZ ABEY S21 2010

s
ZLERC -WASTE
EX =
e ‘Woke to Waste'
(F2) MY|7|HHS S Z0|7| 9t
‘AF& 7|3tuse-by B 7| QiOhs BigE =%
> A 7[StOR H2|H| k= Waste EY

«(B=)AIE X1 Bubble
AOEZ I HE019]

NSl e FE|Elof| LTt
HAIZEEE 201510y,

Mz E ALI61

M2|7] HHE YK

A HEH zero-waste =X 7|

14

Ao

© 2020, CJNLH T AMEALE



Trend Landscape
Impact on Society/Planet

02. Uprising Value Driver
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Trend Landscape
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